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Areas of Focus: Electronic payments

How it Works: Parmalat, a large-scale dairy company, is using a direct deposit scheme to pay its network of
small-scale milk farmers in Zambia. All contracted dairy farmers supplying the company are registered. Farmers
must establish a bank account with an institution that can accept electronic deposits, but are able to pick their own
institution, as no particular bank is specified. During the procurement process, farmers deliver their production to
a local milk collection center (MCC) where it is consolidated, cooled, and transported via tanker to the company
processing plant. The MCC notes the milk volume and grade of every individual farmer and transmits this
information for each tanker. Upon arrival of each tanker at the processing plant, the company reviews the
information sent by the MCC and validates the volume and grades sent. This information is compiled in a database
for the overall “milk system” of the company. On a monthly basis, the company issues reports on the volume and
grades of the milk delivered by each MCC. The MCC shares this information with the individual farmers for
validation or discrepancy claims. Based on the validated volumes of milk delivered by each farmer, the company
directly deposits payment into the farmers’ respective bank accounts.

Technology Used: Electronic database, direct deposits to bank accounts

Implementer/Funder: Parmalat pays for this direct deposit scheme out of their operating expenses.

Fees: There are no fees for farmers outside of any administrative costs required by the banks involved.
Primary Markets: Zambia

Users: Parmalat pays 1,422 dairy farmers and |3 milk collection centers through direct deposit.

Business Model/Commercial Rationale: For their role in the collection, cooling, quality assurance, and
coordination of local milk procurement, the MCC receives a fee from the company (based on liters delivered to
the processing plant). Similar to the individual farmers, the MCC must also establish a bank account to facilitate
direct deposit payment from the company. Direct deposits are made electronically so the administrative costs for
this system are minimal. Direct electronic deposits enable the company and the individual farmers to trace, track,
and monitor all payments. The improved procurement efficiency and traceability of payment from numerous
suppliers are the primary incentives for commercial adoption of direct deposits.

Impact: Before adopting this system, Parmalat made payments to the Zambian MCCs who in turn paid the
individual farmers. However, the inefficiency and lack of transparency by many MCCs led to farmers not getting

paid in a timely manner. Direct deposits to farmers by the company have helped alleviate this problem.

For more information visit: http://www.parmalat.com/en/about _us/parmalat _group/world/other africa/

Sources: Interview with Mr. Sichone Stuart, IT Manager at Parmalat Zambia in May 2012.

DISCLAIMER
The views expressed in this publication do
not necessarily reflect the views of the U.S.

Agency for International Development or
the U.S. Government.

This profile is supported by USAID’s Fostering Agriculture Competitiveness Employing Information Communication
Technologies (FACET) project under the Financial Integration, Economic Leveraging, Broad-Based Dissemination and Support
Leaders with Associates award (FIELD-Support LWA). It was written by Action for Enterprise (AFE). FACET offers on-
demand field support to help missions with the challenges of using these ICT interventions in agricultural development. To
learn more about field support options, contact Judy Payne, ICT Advisor, (jpayne@usaid.gov).
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