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About Farm Radio International

• Farm Radio International 
(www.farmradio.org) is at the forefront 
of using radio combined with other 
ICTs to serve smallholder farmers.

• Quick facts about Farm Radio:
– 6 field offices 

• ( Uganda, Tanzania, Malawi, Mali, Ghana, and 
Ethiopia)

– 390 partner radio stations

– 39 countries
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AFRRI 
The African Farm Radio Research Initiative

• With funding from the Bill & Melinda Gates 
Foundation, Farm Radio directly 
implemented and evaluated a variety of 
innovative radio approaches over 3.5 years in 
Ghana, Malawi, Tanzania, Uganda and Mali 
including:

• Participatory Radio Campaigns
• Market Information Services
• SMS Messaging
• Voice Based Services
• Call-outs and Call-ins
• Internet Access for Stations
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Setting the Stage
Why Farmers?

• Small-scale farmers provide 
approximately 70% of the food eaten 
in sub-Saharan Africa

• Yet despite being the prime food 
producers, small-scale farmers are 
more likely than any other segment of 
the population to be impoverished and 
to suffer the effects of hunger and 
malnutrition. 
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Participatory Radio Campaigns 
(PRCs)

• Farmer-centered, farmer-approved

• Bring together:  radio stations, farmers, 
farmer organizations, agricultural 
extension / advisory services and 
researchers

• 4-6 month radio campaign

• Variety of formats

• New ICT is integrated with radio
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How Are PRCs Different?

• Not top-down

• Farmers intimately involved from 
beginning to end

• Allow farmers to make an informed 
decision on improved practice

• Designed to have a measurable impact

• Include integrated training of 
broadcasters to create the programs 
themselves
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“
”

A typical radio station reaches anywhere from 
hundreds of thousands to millions of farmers. The 
cost of a PRC is pennies per farmer reached and less 
than a dollar per adopter. No other strategy 
compares.
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Listening Leads to Practice
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SMS reminders: A way to increase 
listenership
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• An SMS reminder sent 30 minutes 
before a broadcast can increase regular 
listenership by up to 20%

• SMS reminders Builds a sense of 
connection between listener and the 
radio station

• Verbal reminders passed on to 
neighbours can broaden the reach of 
SMS alerts
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• MP3 recording radios with solar/crank 
power enables radio listening groups 
to have playback on demand

• An individual’s use of radio playback 
services increases knowledge which 
leads to an increase in practice

• Radio agents can boost women’s 
access to radio campaigns

Radio Agents: Providing listening on demand
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• Make key messages and market info 
available “off-air” on a  mobile phone

• Voicemail feature allows radio station 
to collect feedback from listeners

• Farmers will spend their mobile phone 
credit for relevant, and up-to-date 
information

Freedom Fone: Interactive Voice Response (IVR)
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• Boosting a radio station’s ICT capacity 
to engage its listeners can enhance 
rural livelihoods

• ICTs make radio campaigns more 
accessible to small holder farmers and 
women

• ICTs such as IVR and SMS are an 
excellent way to reach and engage with 
younger farmers (the future)

ICTs, Radio and Productivity
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• IVRs like the  Freedom Fone can 
provide up-to-date market prices and 
advice “on-demand” to farmers

• Radio can be used by farmers to 
advertise their livestock and crops to 
potential buyers (“Sokoni Leo”)

• Radio listening clubs are well suited to 
evolve into group marketing collectives

ICTs, Radio and Market Information
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Contact Farm Radio
Arusha, Tanzania 
(Africa HQ)
141C Radio Road, 
Njiro Hill, P.O. Box 16604, 
Arusha, Tanzania
Tel/Fax: +255 732 978 997

mkingamkono@farmradio.org

Bamako, Mali 
(French W. Africa)
Niamakoro Cité UNICEF
Rue 270, Porte 172
Bamako, Mali, BPE 84
Tel: +223 202 095 17

modiboc@farmradio.org

Accra, Ghana 
(English W. Africa)
c/o WUSC-Ghana
PO Box AH 1265
Achimota-Accra, Ghana
Tel: +233.302.511.029
Fax: +233.302.518.77

bfiafor@farmradio.org

Addis Ababa, Ethiopia 
P.O. Box 19084
Addis Ababa,
Ethiopia
Tel: +251 911 642 430

fnadew@farmradio.org

Kampala, Uganda
P.O. Box 4014,
Plot 242, Block 250, Estella 
Apartments, Bunga Hill Road 
Kampala, Uganda
Tel: +256 312 265 541  

ayotn81@yahoo.com

Lilongwe, Malawi
Farm Radio International is a 
strategic partner with Farm 
Radio Malawi

rchapota@farmradiomw.org
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Field Offices

Head Office
Ottawa, Ontario, Canada
1404 Scott Street,
Ottawa, Ontario,
Canada, K1Y 4M8

Tel: 613 761 3650
Fax: 613 798 0990
info@farmradio.org

Thank You
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